BRAND IDENTITY

Mission & Vision

We believe that video collaboration is a technology
that not only allows us to collaborate and enhance
productivity, but improves our lives.
Our mission is to transform remote education and training
through seamless interactive learning experiences.
Our vision is to be the standard for on-line learning
and training, facilitating a universally accessible global
education market.
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What is this manual for

This manual contains the elements that constitute the
corporate image of mashme.io
Following this gmanual help us keep consistency in our
brand and products. And reinforce our corporte brand
positioning and graphic identity.
We have created these guidelines to help you to use
our mashme.io brand and assets appropriately in your
materials.
These assets include our logo, names and trademarks.
We would be delighted for you to promote, advertise
and market materials or images related to mashme.io,
but please ask permission first. If you would like to use
these assets in a way that’s not specified here, simply
contact us and include a visual mockup of your intended
use. For all usage inquiries, send an email to
contact@syncrtc.com.
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Brand
Logotype
COLOR
VERSION

NEGATIVE
VERSION

GRAY SCALE
VERSION

Symbol
CONSTRUCTION. Our logotype is made up of two
components that are always placed in a fixed relatioship.
The symbol can also be used as a unique part to represents
the brand.
COLOR. Defines an scenary of emotional values, that we must
consider when applying to any communication support.
Ideally, the logo should be reproduced in Turquoise
(#00C0B5). But we must consider other scenaries, so It can
also be reproduced in black or reversed out to white from a
dark background.
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Brand

Protection Area.

PROTECTION AREA. There is an area stablished around
the logotype. This should be free of graphic elements
interfering in the perception and reading of the brand.
The construction of this area it is determinated by the
“x” proportion.
DIMENSIONS. The minimun size is 200 px when using
the logotype, and 25 px when only using the symbol.

Dimensions.

Print
Web

18 mm

5 mm

25 px
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Brand
Color version
OTHER LOGOS. Our biggest solution the Room of the
Future has its own logo, however this does not represent
our brand, It is only the branding for this solution.
The colors that compose it are the same than the main
logo. The minimun size is 200px for web solutions, and
18 mm when printing.

Negative version

Print

18 mm

Web
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Brand
TYPOGRAPHY. The corporative typographys for
mashme.io are Helvetica Neue when using for printing,
and Raleway when using for web.
Helvetica Neue Thin
Helvetica Neue Light
Helvetica Neue Regular
Helvetica Neue Medium
Helvetica Neue Bold

All our internal and external communicationis are based
on them.

Raleway Thin
Raleway Light
Raleway Regular
Raleway Medium
Raleway Bold

Please pay attention to the weight, it has to be enough
bold, to be readeable.

Helvetica Neue
ABCDEFGHIJKLMNÑOPQRSTUVWXYZ
abcdefghijklmnñopqrstuvwxyz
0123456789
Raleway
AB C D E FG H IJ KLM N Ñ O PQ R STUVWXYZ
abcdefghijklmnñopqrstuvwxyz
0123456789
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Usage

DO

DO NOT
Use always the colors as are specified in the guide

Keep always the proportion between the elements that
make up the logotype

Don’t delete any of the elements of the logotype

Use always the colors as are specified in the guide
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Usage

DO NOT
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GOT QUESTIONS?
design@mashme.io

