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Transforming the student
journey in a digital world
12
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mproving the end-to-end student
journey is a hot topic in Business
Schools globally, driven by increased
competition, raised student
expectations and tighter budgets. MBA
providers are responding by creating a
frictionless infrastructure that facilitates
access to content and encourages
collaborative learning. This provides
students with a dynamic networking
experience in an enriched learning
environment, and adds to the value
and sense of achievement they receive
from their Business School experience.
However, as MBA education continues
to evolve, providers are coming to realise
that it is essential to maximise their
engagement with students beyond the
campus curriculum. Accompanying
students through all aspects of their
education, collaboration and community
building, before, during and after a
programme is a phenomenon many
universities and Schools see as critical
to making the student experience more
informative and enriching. Students are
increasingly looking at investment in

technology and evidence of innovation
as part of their decision making
process. For graduate Schools, building
a dynamic engagement loop into the
end-to-end student journey is becoming
a key competitive differentiator.
OVERCOMING EDUCATION
ENVIRONMENT CHALLENGES
Building a continuous student journey
is a challenge given the limited time of
many student programmes; graduate
Schools have between 12-24 months
to engage students academically and
socially, less than many other higher
education programmes. The ultimate
goal in this instance is to maximise
that time from first contact to alumni
in a way that keeps the students
engaged, interested and active. For
Business Schools offering open
courses or accelerated programmes,
student engagement time becomes
an even more important factor.
Another challenge in an age of
increasing use of online education
tools and applications, is that these
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are focused primarily on teaching, not
on fostering student engagement or
creating virtual on-campus communities.
According to Mark Bramwell, CIO at Saïd
Business School, University of Oxford:
'MBAs are increasingly about business
in society, social entrepreneurship,
building global networks and
creating leaders with purpose.'
As such, today’s students are looking
to the universities that can help them
take advantage of these attributes.
The integration and assimilation
of multiple platforms in delivering a
seamless end-to-end student journey is
a challenge in itself. These challenges
and increased student expectations
are causing universities globally
to reimagine how they construct
their learning environment.
A NEW ERA OF CONTINUOUS
ENGAGEMENT
Some graduate universities are
innovatively combining online and
on-campus learning and community
development using advanced
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collaboration tools and technology. For
example, in 2014 Stanford University
launched an immersive online executive
education offering called Stanford LEAD
that recreates the unique, rigorous and
connective on-campus educational
experience in an online environment.
The programme helps participants
learn, engage, accelerate, and disrupt
(LEAD) and is aimed at professionals
who want to drive new initiatives
and effectively implement change
within their organisations. Stanford
LEAD blends a full suite of leading
technologies with active synchronous
and asynchronous learning, small team
projects, and a cloud-based community
space for interactive group experiences.
In 2017, Saïd Business School at
the University of Oxford launched a
dedicated room that combines cuttingedge collaboration technology with a
high-definition video wall called the
Oxford HIVE or Hub for International
Virtual Education driven by mashme.
io Room of the Future technology
from SyncRTC. Like Stanford, the
HIVE replicates student and faculty
engagement within an online platform
for a learning experience similar to
a typical on-campus classroom.
According to Caroline Williams,
Director of Open Programmes/Executive
Education at Saïd Business School:
'Online education must combine two
pillars: thoughtfulness about human
experiences with technology. We think
of the term "programme" as synonymous
with a conversation and a conversation
requires a level of interaction between
peers and faculty far superior to simply
working through an online curriculum.'
Interactive online platforms allow
Saïd Business School faculty members
to begin those conversations with online
students early, engaging with them on
popular digital disruptor topics such as
blockchain and artificial intelligence
at significant global scale. This enables
students to meet and work with peers
beyond the reach of their local networks
and interact with the faculty in advance.
'We see technology, such as the
HIVE, as a means to extend the period
of engagement with our students.

Connections made before, during
and after elongates and enhances our
connection time with each student
and allows us to facilitate building
strong communities,' said Tim Rose,
Digital Learning Technologist,
Saïd Business School. In addition,
technology that supports social
outreach strategies enables previously
impossible connections to global
learners to create greater diversity
and elevates learning environments.
Saïd Business School is also facilitating
strong links with their students’ global
corporate communities, enabling Saïd
Business School to align their goals and
ensure their programmes successfully
educate the next generation of business
leaders with the school's core values.
Similar immersive learning
environments have also been embraced
by corporations, enabling seamless
future collaboration and enhanced
learning. For example, Santander
Group’s global training headquarters
in Madrid has created a virtual online
global classroom environment they
have named the WIDE Room.
'The WIDE Room technology allows
us to engage with each other in a
more collaborative way. Teams can
easily connect and stay connected,
thus building stronger relationships
and enriching the learning experience
and understanding. No matter
where they are in the world, we
can bring our employees closer
together and allow them to thrive,'

says Jose Antonio Gómez Fernández,
Global Knowledge and Development
Director at Grupo Santander.
USING TECHNOLOGY TO MAXIMISE
STUDENT ENGAGEMENT
The right graduate programme is one
that not only imparts knowledge to
promote thought leadership but also
enables students to use the learning and
networking facilities provided in order
to make a difference in the real world.
Technology is playing an increasingly
important lead in enabling this type
of environment, combining with
graduate education to create a powerful
platform which can bring ideas to life,
enable groups to stay more connected,
enrich conversations and bring key
stakeholders together in a humanistic
way. The right combination can drive
the ultimate end-to-end student journey
for future generations of MBA students
and engage businesses in new ways
that were previously unimaginable.
mashme.io Room of the Future from
SyncRTC, delivers a unique immersive
real-time video collaboration solution
specifically designed for higher
education and corporate
training environments.
www.mashme.io

This image: The Oxford HIVE (Hub for International Virtual Education)
at Saïd Business School, University of Oxford
Top left: Grupo Santander global training headquarters, Madrid.
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